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_eather and CSR:

at French Consumers
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Our qnaiysis /. |
~ Thanks to its durability and repairability,

~leather stands a p‘d_rt from the throwaway

P kel [2 4

THE GEN-Z & LEATHER

3 8°/o YOUNG PEOPLE

of 18 to 24-year- / I

olds never

purchase leather prefer second-hand
goods because products when

of their price and purchasing leather
their opposition e[elele S

to animal-

derived materials

(compared with

an average of

25% across all age

groups)

concerns for French consumers when purchasing leather

ANIMAL WELFARE
ENVIRONMENT

ORIGIN AND TRACEABILITY OF HIDES




